
Urbana Highlights
Hispanics are the largest multicultural segment at 
approximately 20% of the total U.S. population and 
will grow to almost 22% by 2028 in which Urbana 
could really grow exponentially.

Urbana delivers its music to target the hispanic 
audience which most of its listeners are located in 
a high density hispanic area.

Reach more potential consumers each week with 104.7 fm  HD3 “Urbana”

Female
55.7%

Male
44.3%

Attracting a young demographic: Ages of 18 - 40

Ages 18 - 45

77%

Ages 46 - 65

23%

Have college
or more

57%

Have one or more 
children in the HH 

under 15.

30.6%

Who are Urbana listeners?

Radio reaches 89% of adults 18 +, and the average adult spends 
7 hours and 40 minutes listening AM / FM radio per week.

Marketing opportunities
Event marketing and sponsorships.

Station promotional support (contests, sampling, 
and giveaways).

On-location broadcasts and station van hits.

Sponsorship of program features.

Networking

Topics of interest among demographic

Education

Network Opportunities

Mental Health

Entertainment


